
VISIT

Monthly Social Media Report 01 March – 31 March
Compared to 01 February – 28 February



This month we grew our audience by 0.7%. There was an average engagement rate of 4.3% 
across all channels, a decrease of 15.8% compared to January. We reached over 877K users 
(up 86.9%) and entered consumer screens over 648K times (up 59.3%)

Top Content:

• Bright Nights Events – The Whilers

• Exhibitions – Beyond The Veil, Moomins ABC

• Blogs/Press Releases – Mother's Day, Gloucester Cathedral, Festival of Archaeology



AVERAGE POST ENGAGEMENT RATE
4.69% 2.55% 2.63%

8.36%

Down 10.1%
Instagram

Down 32.2%
X (Twitter)

Down 20.9%
Facebook

Up 63.1%
TikTok



POST COMMENTS & REPLIES

1,045 9 0

1

Up 281%
Facebook

Down 30.8%
Instagram

Down 100%
TikTok

Up
X (Twitter)



POST REACH
856,683 19,878 754

Up 97.1%
Facebook

Down 24.9%
Instagram

Down 91%
TikTok



POST IMPRESSIONS
623,342 23,017 988

847

Up 71.4%
Facebook

Down 26.7%
Instagram

Down 56.2%
X (Twitter)

Down 91.1%
TikTok



FANS & FOLLOWERS
30,052 11,568 7,007

1,886

Up 1%
Facebook

Down 0.2%
X (Twitter)

Up 0.9%
Instagram

No Change
TikTok



POST SHARES

373 23 0

4

Up 24.3%
Facebook

Down 43.9%
Instagram

Down 100%
X (Twitter)

Down 91.8%
TikTok






	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10

